










　This research veriﬁ es the appropriateness of the analysis model through the analysis framework construction and the case 
study of business models of a healthcare and treatment venture company. This research deﬁ nes such company, and then 
studies it in the cases as to “entrepreneur,” “merchandise, services or management system,” “new nature based innovation,” 
and “society and universality.” Through such analysis, the authors conﬁ rm the success factor of each case, and generalize the 
successful model of such company.





































































































































































































































































































































































































































































質をAGEs( 最終糖化生成物資 Advanced Glycation 
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